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EXHIBIT C

DOCUMENT PRODUCTION

Philip Morris Companies, Inc., et al., v. American Broadcasting
Companies, Inc., et al., At Law No. 760CL94X00816-00 (Cir. Ct., City of
Richmond)

Harley-Davidson v. Lorillard Tobacco Co., No. 93-947 (S.D.N.Y.)

Lorillard Tobacco Co. v. Harley-Davidson, No. 93-6098 (E.D. Wis.)

Brown & Williamson v. Jacobson and CBS, Inc., No. 82-648 (N.D. Ill.)

The FTC investigations of tobacco industry advertising and promotion as
embodied in the following cites:

1. 46 FTC 706
2. 48FTC82
3. 46 FTC 735

4. 47FTC 1393

5. 108 F. Supp. 573

6. 55FTC 354
7. 56 FTC 96

8. T9FTC 255
9. 80FTC455

10. #8023069

11. #8323222

Each Original Participating Manufacturer and Tobacco-Related Organization will
conduct its own reasonable inquiry to determine what documents or deposition
testimony, if any, it produced or provided in the above-listed matters.
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State of Washington v. American Tobacco Co., et al., No. 96-2-15056-8
SEA (Wash. Super. Ct., County of King)

In re Mike Moore, Attorney General, ex rel, State of Mississippi Tobacco
Litigation, No. 94-1429 (Chancery Ct., Jackson, Miss.)

State of Florida v. American Tobacco Co., et al., No. CL 95-1466 AH
(Fla. Cir. Ct., 15" Judicial Cir., Palm Beach Co.)

State of Texas v. American Tobacco Co., et al., No. 5-96CV-91 (E.D.
Tex.)

Minnesota v. Philip Morris et al., No. C-94-8565 (Minn. Dist. Ct., County
of Ramsey)

Broin v. R.J. Reynolds, No. 91-49738 CA (22) (11th Judicial Ct., Dade
County, Florida)
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